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The Quick Breakdown 

²Ƙŀǘ ȅƻǳΩƭƭ ŦƛƴŘ ƛƴ ǘƘƛǎ CŀŎŜōƻƻƪϰ learning guide: 

 

Welcome & Why Facebook 

Includes interesting marketing points which explain why your 

business MUST have a presence on Facebook. 

Registration and Page Creation 

                         Learn all the basics on where and how to get started. 

Profile Customization 

  ²Ƙŀǘ ǿƻǊƪǎΣ ǿƘŀǘ ŘƻŜǎƴΩǘΣ ŀƴŘ Ƙƻǿ ǘƻ ƎŜǘ ȅƻǳǊ ƳŜǎǎŀƎŜ in print on   

  your fan page. 

Building a Fan Base 

                         Successful tips for reaching fans and building an online presence.  

Managing the Fan Base 

How to keep your fans engaged and interested. (Includes hot tips:  

What NOT to do) 

Starting with Advanced Techniques 

How to se tabs, Boxes and the next level of Facebook  

   customization.  

Facebook Applications 

                How to find, add and implement applications. Plus: Which Apps  

                are a MUST-have! 
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Facebook Markup Language 

    What is FBML? What can I do with it? (PLUS: Even MORE hot tips  

               for Facebook success). 

Finally ς A Fool-Proof Hot TIP for Facebook Success 

Fun Facts, Hot Links and Glossary 

 

BONUS #1: 

Sign up for the Social SEO Tips (FREE):  

http://www.jonrognerud.com  

 

BONUS #2: 

Download my άHow to Nail Social Media Without Failέ ($17.00) 

*bundled with this e-book:  

http://www.jonrognerud.com   

 

[ŜǘΩǎ ǿƻǊƪ ǘƻƎŜǘƘŜǊΣ ƭŜǘΩǎ connect, letΩs do it: 

http://www.facebook.com/jonrognerud 

http://www.twitter.com/jonrognerud 

http://www.linkedin.com/in/jrognerud 

  

http://www.jonrognerud.com/
http://www.jonrognerud.com/
http://www.facebook.com/jonrognerud
http://www.twitter.com/jonrognerud
http://www.linkedin.com/in/jrognerud
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IMPORTANT: FROM THE LEGAL BOYS & GALS 
 

Income Disclaimer 

This document contains business strategies, marketing methods and other 

business advice that, regardless of my own results and experience, may not 

produce the same results (or any results) for you. I make absolutely no guarantee, 

expressed or implied that by following the advice below you will make any money 

or improve current profits, as there are several factors and variables that come 

into play regarding any given business. Primarily, results will depend on the 

nature of the product or business model, the conditions of the marketplace, the 

experience of the individual, and situations and elements that are beyond your 

control. As with any business endeavor, you assume all risk related to investment 

and money based on your own discretion and at your own potential expense.  

Liability Disclaimer 

By reading this document, you assume all risks associated with using the advice 

given below, with a full understanding that you, solely, are responsible for 

anything that may occur as a result of putting this information into action in any 

way, and regardless of your interpretation of the advice. 

You further agree that my company cannot be held responsible in any way for the 

success or failure of your business as a result of the information presented below. 

It is your responsibility to conduct your own due diligence regarding the safe and 

successful operation of your business if you intend to apply any of my information 

in any way to your business operations. 

Terms of Use 

You are given a transferable license to this product. That means you can freely 

distribute it and share it with other individuals.  But, you cannot sell this for your 

own profit and reward. No resale rights or private label rights granted when 

purchasing this document, unless you give it away for free. 



5 
 

Welcome! Thanks for stopping by.  
 

Lƴ ǘƘƛǎ ƎǳƛŘŜ ǿŜΩǊŜ όȅŜǎΣ ƛǘΩǎ ŀƭƭ ƻŦ ǳǎύ going to show you how to create a business 

fan page on Facebook and get it up in running in less than 30 minutes.  Whether 

ȅƻǳΩǊŜ ŀ first time Facebook user, or an old hat at social networking, our tips for 

Fan Page success can help develop the internet presence so vital for connecting 

with the millions of users surfing the web every day. 

 

Lƴ ǘƘŜ !ŘǾŀƴŎŜŘ ¢ƛǇǎ ǎŜŎǘƛƻƴΣ ǿŜΩƭƭ ǎƘƻǿ ȅƻǳ how to utilize applications for a rich 

interactive media experience that will keep fans returning to your page on a 

regular basis.  Loyal fans convert to a larger customer base.   Using this approach 

to social media marketing will give you a priceless connection with the needs of 

your primary demographic.  

 

5ƻƴΩǘ ǿƻǊǊȅ ŀōƻǳǘ ǘƘŜ ǘŜŎƘƴƛŎŀƭ ƧŀǊƎƻƴΤ ǘƘŜ CŀŎŜōƻƻƪ ǇƭŀǘŦƻǊƳ ƛǎ ƛƴŎǊŜŘƛōƭȅ Ŝŀǎȅ 

ǘƻ ƴŀǾƛƎŀǘŜ ƛŦ ȅƻǳ ƪƴƻǿ ǿƘŜǊŜ ǘƻ ƭƻƻƪΦ  ²ŜΩƭƭ Ǉƻƛƴǘ you in the right direction and 

give you everything necessary to launch your own social media Facebook 

network. 

 

READY? 
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Why Facebook? 
 

 

 

According to a report published in January 2009 on Nielsen Wire1, on behalf of 

The Nielsen Company, the average time spent on social networking sites is seeing 

a massive increase in the marketplace. (Please see footnote document below). This is 

one of many reports that establish that social media is not only here to stay, but 

ƛǘΩǎ ƻƴƭȅ ƎƻƛƴƎ ǘƻ ŎƻƴǘƛƴǳŜ ǘƻ ƛƴŎǊŜŀǎŜΦ   

 

Nielsen goes on to report that over 90% of consumers trust recommendations 

from someone they know, versus the 41% who trust advertisements on web 

pages.  So this is where we begin.  In less than 30 minutes, you can take your 

business from just another webpage to a fully interactive media hotspot with a 

growing customer fan base.  Developing your own Facebook presence is quick, 

painless and unquestionably the best source of no cost/low cost marketing 

resources in the world. (Twitter and LinkedIn (business network) are part of that 

portfolio, but not discussed in this e-book). 

²Ƙȅ ǿƻǳƭŘƴΩǘ ȅƻǳ ǿŀƴǘ ǘƻ ǘŀǇ ƛƴǘƻ ǘƘŜ ƳƛƴŘǎ ŀƴŘ walls of over 45 million active 

users.  And, tƘŀǘΩǎ ƻƴƭȅ ƛƴ ǘƘŜ ¦ƴƛǘŜŘ {ǘŀǘŜǎΦ  ²ƻǊƭŘǿƛŘŜΣ ǘƘŜǊŜ ŀǊŜ ƻǾŜǊ 500 

million and counting.   

  

                                                             
1 *http://blog.nielsen.com/nielsenwire/wp-content/uploads/2009/04/nielsen-online-global-

lanscapefinal1.pdf 
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Also included in this guide:  

              

With little to no social networking savvy, you can be up and running in less time 

than it takes to have a pizza delivered.   

 

Registration ɀ So easy a caveman couldȣ well, you 

get the point.  
 

There are two ways to create your business page on Facebook; in conjunction 

with your personal profile, or as a standalone page.  This guide will explain how to 

set up both.  

 

Ȱ)ȭÍ ÁÌÒÅÁÄÙ Á &ÁÃÅÂÏÏË ÕÓÅÒȟ ÂÕt I want a page for 

my businessȱ 
 

To add a business page to your existing profile simply log in and look for the 

account tab in the upper right hand corner of the page.  The drop down menu for 

this tab will have a link for Application Settings.   

 

10 Hot Tips for 
creating a 

Buzzworthy 
Facebook

The 5 Biggest Social 
Networking Mistakes

A fool-proof, top-
secret tip for 

Facebook Success!
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Under the application settings, look for another drop down menu on the right 

ǎƛŘŜ ŀƴŘ ŎƭƛŎƪ ά!ǳǘƘƻǊƛȊŜŘέΦ  hƴŎŜ ǎŜƭŜŎǘŜŘΣ CŀŎŜōƻƻƪ !Řǎ ŀƴŘ tŀƎŜǎ ǎƘƻǳƭŘ ƴƻǿ 

appear at the top of the list.   

 

 

 

/ƭƛŎƪ ƛǘ ŀƴŘ ƭƻƻƪ ŦƻǊ ǘƘŜ ά/ǊŜŀǘŜ tŀƎŜέ ǘŀōΦ  CǊƻƳ ƴƻǿ ƻƴΣ ǿƘŜƴ ȅƻǳ ƭƻƎ ƛƴǘƻ ȅƻǳǊ 

personal account, Facebook Ads and Pages will be an easily accessible option 

located on the navigation column underneath your profile picture.   From here, 

just follow the steps for first time Facebook users.  
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ȰBrand New Users ɀ Set up a Business Page Like 

4ÈÉÓȱ 

 

Start by visiting Facebook.com.   On the right side of the page ȅƻǳΩƭƭ ǎŜŜ ŀƴ ŀǊŜŀ 

where you can sign up for a personal Facebook.  Underneath the text fields there 

ƛǎ ŀ ǎƳŀƭƭ ƭƛƴƪ ǘƘŀǘ ǊŜŀŘǎ ά/ǊŜŀǘƛƴƎ ŀ ǇŀƎŜ ŦƻǊ ŀ ŎŜƭŜōǊƛǘȅΣ ōŀƴŘ ƻǊ ōǳǎƛƴŜǎǎέ.  Click 

this link and select the tab that best describes the nature of your business.   
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Choose from a variety of options, including: Automotive, Café, Pets and Store.  If 

none of the options are a fitΣ Ǝƻ ǿƛǘƘ άhǘƘŜǊ .ǳǎƛƴŜǎǎέΦ  Different settings provide 

ǳƴƛǉǳŜ ƛƴŦƻǊƳŀǘƛƻƴ ŦƛŜƭŘǎ ȅƻǳΩƭƭ ōŜ ŀōƭŜ ǘƻ Ŧƛƭƭ ƻǳǘ ƭŀǘŜǊ ǿƘƛŎƘ ǇŜǊǘŀƛƴ ǘƻ ǘƘŜ 

specific nature of the business category.  Make sure whatever you select is a 

ŎƭŀǎǎƛŦƛŎŀǘƛƻƴ ȅƻǳΩǊŜ ƘŀǇǇȅ with; at this time Facebook does not allow page 

owners to edit this setting.    
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In the name field type the name of your business.  Wait, not so quickly!  This field 

is pretty important.  Pay special attention to wording and spelling as this will be 

ǇŀǊǘ ƻŦ Ƙƻǿ ǇŜƻǇƭŜ ŦƛƴŘ ȅƻǳ ŀƴŘ ȅƻǳ ǿƛƭƭ ƴƻǘ ōŜ ŀōƭŜ ǘƻ ŜŘƛǘ ƛǘ ƭŀǘŜǊΦ  LŦ ȅƻǳΩǊŜ ǘƘŜ 

ƻǿƴŜǊ ƻŦ άWƻŜΩǎ ²ŀŦŦƭŜ {ƘŀŎƪέ ȅƻǳ ŘƻƴΩǘ ǿŀƴǘ ǘƻ Ǝƻ Řƻǿƴ ƛƴ CŀŎŜōƻƻƪ ƘƛǎǘƻǊȅ as 

άjois waffle shŎƪέΦ    ¢Ƙƛǎ ƛǎ ƴƻǘ ǘƘŜ ǎŀƳŜ ŀǎ ȅƻǳǊ Ǿŀƴƛǘȅ ¦w[Σ ǿƘƛŎƘ ǿŜΩƭƭ ŘƛǎŎǳǎǎ 

later.   

 

Click the box underneath the field to delay having the page published right away.  

²ŜΩƭƭ ƎŜǘ ǘƻ ǘƘŜ ǇǳōƭƛǎƘƛƴƎ ǇŀǊǘ ƭŀǘŜǊΦ   ¢Ƙƛǎ ǿƛƭƭ ƎƛǾŜ ȅƻǳ ŀ ŎƘŀƴŎŜ ǘƻ ƭƻƻƪ ǘƘƛƴƎǎ 

over before makƛƴƎ ȅƻǳǊ ǎƛǘŜ άƭƛǾŜέΦ  ¢ƘƻǳƎƘ ȅƻǳ ǿƻƴΩǘ ōŜ ŀōƭŜ ǘƻ ŜŘƛǘ ȅƻǳǊ 

selections if you find a mistake, you can always start over.  Better to start over 

ōŜŦƻǊŜ ȅƻǳΩǊŜ ǇǳōƭƛǎƘŜŘΣ ǘƘŀƴ ŀfter you have thousands of fans, or the profile is 

more developed. 
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Finally, finish ǘƘŜ ǎŜŎǳǊƛǘȅ ǇǊƻƳǇǘǎ ǘƻ ǇǊƻǾŜ ȅƻǳΩǊŜ ƴƻǘ ŀƴ ƛƴŦƻǊƳŀǘƛƻƴ ǎŜŜƪƛƴƎ 

Ǌƻōƻǘ ŀƴŘ ŎƭƛŎƪ ά/ǊŜŀǘŜ tŀƎŜέΦ  Hold onΣ ǿŜΩǊŜ ƴƻǘ ŘƻƴŜ ȅŜǘ. The next page will 

ask you if you already have a personal Facebook page. Click whichever applies.  If 

you do not have a Facebook account, proceed to fill in the required information.  

!ŦǘŜǊ ŀ ǉǳƛŎƪ ŜƳŀƛƭ ŎƻƴŦƛǊƳŀǘƛƻƴΣ ȅƻǳΩƭƭ ōŜ ǊŜŘƛǊŜŎǘŜŘ ōŀŎƪ ǘƻ CŀŎŜōƻƻƪ ŀƴŘ ǎŜŜ 

something like this: 

 

Behold the glory of a fresh Facebook page! 

Congratulations, the hardest part is over.  
 

Okay, so mŀȅōŜ ƛǘ ƛǎƴΩǘ ǎƻ ƎƭƻǊƛƻǳǎ ȅŜǘΦ  .ǳǘ ȅƻǳΩǊŜ ƻƴ ǘƘŜ ǊƛƎƘǘ ǘǊŀŎƪ.  Just a few 

ƳƻǊŜ ǎǘŜǇǎ ōŜŦƻǊŜ ȅƻǳΩǊŜ ŀ (viral) marketing power house.  

 

.ŜŦƻǊŜ ǿŜ ǘŀƪŜ ȅƻǳǊ ǇŀƎŜ ǘƻ ǘƘŜ ƴŜȄǘ ƭŜǾŜƭΣ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ƴƻǘŜ ǘƘŀǘ ȅƻǳ ǎƘƻǳƭŘ 

stay away from two of the tabs in the upper right corner before you have any 

fansΦ ά/ǊŜŀǘŜ ¸ƻǳǊ tǊƻŦƛƭŜέ ŀƴŘ ά{ŜǘǘƛƴƎǎέ ŀǊŜ ƛƴŎƻǊǇƻǊŀǘŜŘ ƛƴ ǘƘŜ ƛƴǘŜǊŦŀŎŜ ŦƻǊ 

personal Facebook pages and will convert your business page to a personal profile 
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if those tabs are filled out and activated.  All of the editing for your business page 

Ŏŀƴ ōŜ ŘƻƴŜ ŜƛǘƘŜǊ ŦǊƻƳ ǘƘŜ Ƴŀƛƴ ǇŀƎŜΣ ƻǊ ōȅ ŎƭƛŎƪƛƴƎ ƻƴ ǘƘŜ άFacebookέ ƭƻƎƻ ƛƴ 

the upper left corner.  Clicking the Facebook logo will toggle between your page 

view and the administrative panel of your site.  bƻǿΣ ƭŜǘΩǎ ƎŜt to customizing! 

 

 

 

 

 

 

 

*More about Mark at http://en.wikipedia.org/wiki/Mark_Zuckerberg 

 

ȰThe big gray  question mark ÉÓÎȭÔ Á ÖÅÒÙ ÆÌÁÔÔÅÒÉÎÇ 

picture Ȧȱ 
 

¢ƘŜ CŀŎŜōƻƻƪ ǇǊƻŦƛƭŜ ǇƛŎǘǳǊŜ ƛǎ ǇǊŜǘǘȅ ƛƳǇƻǊǘŀƴǘΦ  LǘΩǎ ǘƘŜ ŦƛǊǎǘ ǘƘƛƴƎ potential fans 

(or followers) will see, and the virtual image they will associate with your 

business.  This would be a good place to put a picture of your store front, the 

main product to be promoted, a logo, brand or some other easily associated icon 

that will make potential consumers think of your business.  This picture should be 

streamlined and easily identifiable.  Stay away from crowded group shots, photos 

ǎƘƻǘ ǿƛǘƘ ŀ ƳƻōƛƭŜ ǇƘƻƴŜ ƻǊ ŀƴȅǘƘƛƴƎ ǘƻƻ ƻōǎŎǳǊŜΦ  ¢Ƙƛƴƪ άBrandingέ ¢Ƙƛǎ ƛǎ ǘƘŜ 

face of your internet presence.  LŦ ȅƻǳΩǊŜ ŀ ŎǊŜŀǘƛǾŜ ǎƻǊǘΣ ƻǊ ȅƻǳ ƘŀǾŜ ŀ ƎƻƻŘ 

creative team, the profile picture might be a good time to showcase that talent.  

¸ƻǳ ƘŀǾŜ нллǿȄсллƘ ǇƛȄŜƭǎ ǘƻ ǳǎŜΣ ǎƻ ŀ άǎƪȅǎŎǊŀǇŜǊέ ŀŘǾŜǊǘƛǎŜƳŜƴǘ for your 

Fun Fact: Mark Zuckerberg , founder and 

owner of Facebook is the worldôs 

youngest billionaire . Facebookôs estimated 

worth $15  billion & counting. *  

http://en.wikipedia.org/wiki/Mark_Zuckerberg
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business can work. wŜƳŜƳōŜǊΣ ŦƛǊǎǘ ƛƳǇǊŜǎǎƛƻƴǎ ŀǊŜ ǿƻǊǘƘ ŀ Ƴƛƴǘ ŀƴŘ ȅƻǳΩǊŜ 

hoping to attract attention to the page.  

 

To add a picture, hover over the question mark until ǘƘŜ ǇǊƻƳǇǘ ŦƻǊ ά/ƘŀƴƎŜ 

tƛŎǘǳǊŜέ ǇƻǇǎ ǳǇΦ  /ƭƛŎƪ ǘƘŜ ƭƛƴƪ ŀƴŘ ŎƘƻƻǎŜ άǳǇƭƻŀŘ ŀ ǇƛŎǘǳǊŜέ ǘƻ ŀŘŘ ǿƘŀǘŜǾŜǊ 

ŦƛƭŜ ȅƻǳΩŘ ƭƛƪŜΦ  ¸ƻǳ may be asked to crop the picture to best suit your Facebook 

page, but the cropping box is easily adjustable with a simple point and click and 

just about any picture can be adjusted to fit. 

 

Now that there is a profile image, you may want to consider uploading additional 

photos.  Facebook users love browsing photo albums and having plenty of 

pictures to look at will give this page a personal touch for fans to identify with.   

LǘΩǎ ŀƭǎƻ ŀ ƎǊŜŀǘ ǿŀȅ ǘƻ ǎƘƻǿŎŀǎŜ ŀ ǇǊƻŘǳŎǘ ƻǊ ǎŜǊǾƛŎŜ ȅƻǳ ƻŦŦŜǊΦ  ¢ƻ Řƻ ǘƘƛǎΣ ŎƭƛŎƪ 

on the plus symbol on the main tab bar of the page.  Find the photo option and 

click it.  This will permanently add the photo option to your interface.  Click on the 

ǇƘƻǘƻ ǘŀō ŀƴŘ ŦƛƴŘ ǘƘŜ ά/ǊŜŀǘŜ bŜǿ tƘƻǘƻ !ƭōǳƳέ ƭƛƴƪΦ  IŜǊŜΣ ȅƻǳ Ŏŀƴ ǎƻǊǘ 

pictures into various photo albums for users to view.  Let the personality of your 

company shine through with group shots, candid photos and anything that might 

catch the eye of a potential customer. 

 

Ȱ7ÈÅÎ ÄÏ ) get to tell the world about my 

ÃÏÍÐÁÎÙȩȱ 
 

Start with the note box under the picture on your page.   This small field is ideal 

for a catchy tag line or a brief summation of services offered.  This box will always 

ōŜ ǾƛǎƛōƭŜ ǘƻ ŦŀƴǎΣ ǎƻ ǳǘƛƭƛȊŜ ƛǘ ǘƻ ŘǊŀǿ ŀǘǘŜƴǘƛƻƴ ǘƻ ŀƴȅǘƘƛƴƎ ȅƻǳΩŘ ƭƛƪŜ ǘƻ ōŜ ǊŜŀŘƛƭȅ 

ŀǾŀƛƭŀōƭŜ ŦƻǊ ŀ ŦŀƴΩǎ ǉǳƛŎƪ ƎƭŀƴŎŜ ŀǘ ǘƘŜ ǇŀƎŜΦ   ²ŜōǇŀƎŜ links, twitter links and 

brief (sales) notifications work best here.   
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¢ƘŜ ƴŜȄǘ ǘƘƛƴƎ ǿŜ ƴŜŜŘ ǘƻ Ŧƛƭƭ ƻǳǘ ƛǎ ǘƘŜ άLƴŦƻέ ǇƻǊǘƛƻƴ ƻŦ ȅƻǳǊ ǇŀƎŜΦ  /ƭƛŎƪ ǘƘŜ 

άƛƴŦƻέ ǘŀō ŀƴŘ ǎǘŀǊǘ ǿƛǘƘ ǘƘŜ ōŀǎƛŎǎΦ  5ŜǇŜƴŘƛƴƎ ƻƴ ǘƘŜ business category selected 

ǿƘŜƴ ǎƛƎƴƛƴƎ ǳǇΣ ȅƻǳΩƭƭ ƘŀǾŜ ŘƛŦŦŜǊŜƴǘ options here.  Each field is fairly self 

explanatory.   

 

Find out more: http://www.jonrognerud.com  

 

http://www.jonrognerud.com/
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!ƴȅǘƘƛƴƎ ȅƻǳΩŘ ǊŀǘƘŜǊ ƴƻǘ ǎǇŜŎƛŦȅ ǎƛƳǇƭȅ ƭŜŀǾŜ ōƭŀƴƪΣ ŀƭƭ ƻŦ ǘƘƛǎ ƛƴŦƻǊƳŀǘƛƻƴ ƛǎ 

optional.  If ȅƻǳΩǊŜ ǇǊƻƳǇǘŜŘ ǘƻ ƛƴŎƭǳŘŜ ŀ Ƴƛǎǎƛƻƴ ǎǘŀǘŜƳŜƴǘ ƻǊ Ŧƛƭƭ ƛƴ ŀƴ 

άŀŘŘƛǘƛƻƴŀƭ ƛƴŦƻǊƳŀǘƛƻƴέ ŦƛŜƭŘΣ ŘƻƴΩǘ ǎǘǊŜǎǎ ǘƻƻ ƳǳŎƘΦ  ¢Ƙƛǎ ŀǊŜŀ ƛǎ ƛƴǘŜƴŘŜŘ ǘƻ ōŜ 

available as a quick glance for additional information.  The real bulk of 

information on Facebook is exchanged ƻƴ ǘƘŜ ά²ŀƭƭέ ŀƴŘ ά5ƛǎŎǳǎǎƛƻƴέ ŦƻǊǳƳǎΦ 

 

¢ƘŜ ǿŀƭƭ ƛǎ ǿƘŜǊŜ ǘƘŜ ƳŀƎƛŎ ƘŀǇǇŜƴǎΦ  wƛƎƘǘ ƴƻǿ ȅƻǳǊ ǿŀƭƭ ƛǎƴΩǘ ƭƻƻƪƛƴƎ ǾŜǊȅ 

magical at all, but this will come in time.  You can get things off to a start by 

making your first post welcoming new fans and thanking them for support.  This 

will keep you from having a completely blank page when customers add your 

page. 
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*http://www.abc.net.au/news/stories/2007/11/24/2100029.htm 

 

Before we start gathering fans, some adjustments need to be made to the 

settings.  Give the ǇŀƎŜ ŀ ƻƴŎŜ ƻǾŜǊ ŀƴŘ ƳŀƪŜ ǎǳǊŜ ȅƻǳΩǊŜ ƘŀǇǇȅ ǿƛǘƘ ŜǾŜǊȅǘƘƛƴƎ 

ōŜŦƻǊŜ ƛǘΩǎ ǊŜƭŜŀǎŜŘ ǘƻ ǘƘŜ ǿƻǊƭŘΦ  hƴŎŜ ȅƻǳΩǊŜ ǎŀǘƛǎŦƛŜŘΣ ŎƭƛŎƪ άŜŘƛǘ ǇŀƎŜέ 

underneath the user picture and the first option will be settings.  Edit the settings 

if you wish to limit potential fans to a certain country, or prevent children and 

teenagers from being able to access your site.   

 

Leaving both of these unspecified will make the page accessible to all registered 

CŀŎŜōƻƻƪ ǳǎŜǊǎΦ  ¦ƴŘŜǊ ǇǳōƭƛǎƘŜŘ ǎǘŀǘǳǎ Ǝƻ ŀƘŜŀŘ ŀƴŘ ŎƭƛŎƪ άtǳōƭƛŎƭȅ ±ƛǎƛōƭŜέ ǘƻ 

make the page live.  

 

Ȱ4ÈÉÓ ÉÓ ×ÈÅÒÅ ) ÂÅÃÏÍÅ ÁÎ ÏÖÅÒÎÉÇÈÔ social 

platform ÓÕÐÅÒÓÔÁÒȟ ÒÉÇÈÔȩȱ 
 

hƪŀȅΣ   ǎƻ ƳŀȅōŜ ƛǘ ƛǎƴΩǘ ƎƻƛƴƎ ǘƻ ƘŀǇǇŜƴ ƻǾŜǊƴƛƎƘǘ ƭƛǘŜǊŀƭƭȅΦ  .ǳǘ ǿŜΩǊŜ ǊŜŀŘȅ ǘƻ 

start building your online fan-ōŀǎŜΦ   ¢ƘŜ ŦƛǊǎǘ ǘƘƛƴƎ ȅƻǳΩƭƭ ƴƻǘƛŎŜ ǿƘen viewing 

your new page is the green button on the right side of the screen proclaiming 

άDŜǘ aƻǊŜ CŀƴǎΗέΦ   

Fun Fact:  Facebook is used all over the 

world, with one exception. Government 

officials have banned the social networking 

site in Syria to prevent an uprising!*  
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¢Ƙƛǎ ƛǎ ǇŀǊǘ ƻŦ CŀŎŜōƻƻƪΩǎ ǇŀƛŘ ŀŘǾŜǊǘƛǎƛƴƎ ǇǊƻƎǊŀƳΦ  LŦ ƳŀƪƛƴƎ ŀƴ ƛƴǾŜǎǘƳŜƴǘ ƛƴ 

drawing new fans is an option, this is a good one.  You set a daily budget and a 

target demographic, and the ad appears while people are surfing their own 

Facebook ǿƛǘƘ ŀ ǎƛƳǇƭŜ ά.ŜŎƻƳŜ ŀ CŀƴΗέ όƴƻǿ ά[ƛƪŜέ ōǳǘǘƻƴύ link.  By setting your 

own budget, this becomes an affordable route to meeting new people and luring 

them to your page. 

There are plenty of ways to build a fan base without investing money.   Start by 

ƳŀƪƛƴƎ ǇŜƻǇƭŜ ŀǿŀǊŜ ƻŦ ȅƻǳǊ CŀŎŜōƻƻƪΦ  /ƭƛŎƪ ά9Řƛǘ tŀƎŜέ ǳƴŘŜǊ ǘƘŜ ǳǎŜǊ ǇƛŎǘǳǊŜ 

ŀƴŘ ƭƻƻƪ ŦƻǊ ŀ ōƻȄ ƘŀƭŦ ǿŀȅ Řƻǿƴ ǘƘŜ ǎŎǊŜŜƴ ƛƴ ǘƘŜ ƳƛŘŘƭŜ ƭŀōŜƭŜŘ άtǊƻƳƻǘŜ ȅƻǳǊ 

PaƎŜέΦ  ¢ƘŜ άŎǊŜŀǘŜ Ŧŀƴ ōƻȄέ ƭƛƴƪ ǿƛƭƭ ƎŜǘ ȅƻǳ ǎǘŀǊǘŜŘΦ 

On this page a graphic can be created to add to your existing website, blogs and 

online store.  Anywhere you already experience customer traffic.   This button can 

also be added to your signature on forǳƳǎ ƛŦ ȅƻǳΩǊŜ ŀŎǘƛǾŜƭȅ ƛƴǾƻƭǾŜŘ ƛƴ ŀƴȅ ƻƴƭƛƴŜ 

communities.  Find creative places to link to your Fan Page and link it 

EVERYWHERE! 
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¢ƘŜ ŎƻŘŜ ƛƴ ǘƘŜ ōƻȄ ŀōƻǾŜ ǎƘƻǳƭŘ Ƨǳǎǘ ōŜ ŎƻǇƛŜŘ ŀƴŘ ǇŀǎǘŜŘ ƛƴǘƻ ǘƘŜ ά!ōƻǳǘ aŜέ 

ǎŜŎǘƛƻƴǎ ƻŦ ŀƴȅ ƻǘƘŜǊ ǎƻŎƛŀƭ ƳŜŘƛŀ ȅƻǳΩǊŜ utilizing, as well as the homepage of 

your website.  This will link potential fans directly to the Facebook Fan Page. 

See more about social plugins here: http://www.facebook.com/help/?topic=socialplugins 

άSocial plugins are simple tools that can be "dropped" into any website to provide people with personalized 

and social experiences. Using social plugins, websites everywhere can give you more ways to experience the 

web with your friends --from letting you form connections on these sites with your favorite movies or 

restaurants to showing you the most popular content based on what is being shared among your friends. 

Rather than seeing popular stories, products or reviews from people you don't know , you'll now see content 

that matters to you the most --from your friends --displayed prominently.ò 

Notify your customer base by sending out an email alert and inviting friends and 

ŦŀƳƛƭȅ ǘƻ ƧƻƛƴΦ  ¢Ƙƛǎ ƛǎ ǿƘŜǊŜ ƛǘΩǎ ƘŀƴŘȅ ǘƻ ƘŀǾŜ ŀ ǇŜǊǎƻƴŀƭ CŀŎŜōƻƻƪ ǇŀƎŜΦ  If you 

Řƻ ƘŀǾŜ ŀ ǇŜǊǎƻƴŀƭ CŀŎŜōƻƻƪ ǇŀƎŜΣ ƛƴǾƛǘƛƴƎ ŦǊƛŜƴŘǎ ƛǎ Ŝŀǎȅ ōȅ ŎƭƛŎƪƛƴƎ ά{ǳƎƎŜǎǘ ǘƘƛǎ 

tŀƎŜ ǘƻ CǊƛŜƴŘǎέ ŦƻǳƴŘ ǳƴŘŜǊ ǘƘŜ ǳǎŜǊ ǇƛŎǘǳǊŜ ƻƴ ǘƘŜ Ŧŀƴ ǇŀƎŜΦ  LƳƳŜŘƛŀǘŜ 

invitations to join are sent out to all your personal contacts.   

 

LǘΩǎ ƴŜǾŜǊ ŀ ōŀŘ ƛŘŜŀ ǘo offer an incentive to join the fan page.  Some of the most 

successful business pages on Facebook offer Fan Page Only discounts, coupons 

and giveaways to drive more traffic.  Remember, once you have someone 

following your fan page, you have an almost captive audience for showcasing new 

products, deals and sales.  Getting a solid fan base is critical. 

 

 

 

 

 

http://www.kellygerards.com/?p=191 

In 2009, Dell Computers shocked market 

analysts and effectively changed the game by 

announcing over $3 million in annual sales 

derived by social media marketing alone!* 

http://www.facebook.com/help/?topic=socialplugins
http://www.kellygerards.com/?p=191
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The truly great part about Facebook Marketing comes in here.  As friends, family 

ŀƴŘ Ŧŀƴǎ ŀŘŘ ȅƻǳǊ CŀŎŜōƻƻƪ Ŧŀƴ ǇŀƎŜΣ ƛǘ Ǉƻǎǘǎ ƻƴ ǘƘŜƛǊ ǿŀƭƭ ǘƘŀǘ ǘƘŜȅΩve become a 

fan of your business.  Their personal friend base is able to see it, and if so inclined, 

also join.   

See how this creates a viral snowball effect?  Another successful marketing tip is 

to offer incentives for your fans to invite their friends to become fans.   

! ǿŀƭƭ Ǉƻǎǘ ǇǊƻŎƭŀƛƳƛƴƎ άIŜƭǇ ǳǎ ǊŜŀŎƘ мΣллл Ŧŀƴǎ ōȅ WǳƴŜ ŀƴŘ ǿŜΩƭƭ ƎƛǾŜ ȅƻǳ нл҈ 

ƻŦŦ ƻǳǊ ŜƴǘƛǊŜ ǇǊƻŘǳŎǘ ƭƛƴŜΗέ ǿƛƭƭ ƎŜƴŜǊŀǘŜ ƳƻǘƛǾŀǘƛƻƴ ŦƻǊ ȅƻǳǊ fans to spread a link 

to your fan page, and encourage new fans to stick around and reap the benefits.  

 

Find out more on viral opportunities: http://www.jonrognerud.com  

 

  

http://www.jonrognerud.com/
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The 5 Biggest Mistakes You Can Make 
 

Now that a few people have found your page, the goal is getting to your first 100 

fans.    

¢ƘŜǊŜ ŀǊŜ ŀ ŦŜǿ ǘƘƛƴƎǎ ǘƻ ǊŜƳŜƳōŜǊ ǿƘŜƴ ƳŀƴŀƎƛƴƎ ȅƻǳǊ ŦŀƴǎΣ ŀƴŘ ǿŜΩǊŜ ƎƻƛƴƎ 

to start by warning you of these 5 below:  

 

1: Do NOT turn the  Fan Page into a sales bulletin  
 

Sure, we now assume you have an entire base of people who already love you, 

love your product and want to spend their hard earned cash supporting your 

business, but this power is NOT to be abused. Social marketing is a fickle crowd, 

its designed to be, well.. social! Remember, your fan base can abandon you as 

ǉǳƛŎƪƭȅ ŀǎ ǘƘŜȅ ǎƛƎƴŜŘ ǳǇ ƛŦ ǘƘŜȅ ŘƻƴΩǘ ƭƛƪŜ ǿƘŀǘ ǘƘŜȅ ǎŜŜΦ  Balance a healthy 

mixture of discounts, specials and promotions with insightful and interesting to 

read posts.  No one wants to log in and find their Facebook full of spam 

advertisements.  Work to create a page that is both informative and friendly, 

while still developing a solid repeat customer base. Reach out to new people 

every day, but never spam. 

 

2: Never underes timate the power of involvement  
 

wŜƳŜƳōŜǊΣ ǘƘƛǎ ƛǎ ǎƻŎƛŀƭ ƴŜǘǿƻǊƪƛƴƎΦ  ¸ƻǳΩǊŜ ŜȄǇŜŎǘŜŘ ǘƻ ōŜ ƛƴǾƻƭǾŜŘΦ  ²ƘŜƴ Ŧŀƴǎ 

take the time to make a post on your wall, you should always respond in a timely 

manner.  One of the greatest benefits of using Facebook as a medium for reaching 

your customer base is accessibility.  Pages left unattended and infrequently 

updated offer little incentive for a potential customer to check back.   Facebook 
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ƘŜƭǇǎ ǿƛǘƘ ǘƘƛǎ ōȅ ƛƴŎƭǳŘƛƴƎ ŀƴ άLƴǎƛƎƘǘǎέ widget.  On the main page of your 

CŀŎŜōƻƻƪΣ ȅƻǳΩƭƭ ǎŜŜ ƻƴ ǘƘŜ ƭŜŦǘ ƘŀƴŘ ǎƛŘŜ ŀƴ ŀǊŜŀ ŎŀƭƭŜŘ άLƴǎƛƎƘǘǎέΦ  /ƭƛŎƪƛƴƎ ǾƛŜǿ 

all will show you detailed graphs designed to monitor your interactions, the 

likeability of your posts and rate these posts on a quality scale.  While this is not 

fool proof ǘŜŎƘƴƻƭƻƎȅΣ ƛǘΩǎ ŀ ƎǊŜŀǘ ƘŜƭǇΦ  hŦ ŎƻǳǊǎŜΣ ȅƻǳΩƭƭ ŜǾŜƴǘǳŀƭƭȅ ŦƛƴŘ ŀ ƎǊƻƻǾŜ 

of what works for your page and fan base, but in the meantime these insights will 

lend some guidance on what your fans are looking for. 

 

3: Quality over Quantity.  Say NO to SPAM! 
 

¢Ƙƛǎ ǘƛƳŜΣ ǿŜΩǊŜ ƴƻǘ ǘŀƭƪƛƴƎ ŀōƻǳǘ ŎŀƴƴŜŘ ƳŜŀǘ ŜƛǘƘŜǊΦ  ²ƘƛƭŜ ŀ ƘŜŀƭǘƘȅ ŀƳƻǳƴǘ ƻŦ 

involvement is expected, you want to limit your posting to concise, short bulletins 

ǘƘŀǘ ŀǊŜ ōƻǘƘ ŜƴƎŀƎƛƴƎ ŀƴŘ ƛƴŦƻǊƳŀǘƛǾŜ ǿƛǘƘƻǳǘ ŎƭǳǘǘŜǊƛƴƎ ǳǇ ȅƻǳǊ ŦŀƴΩǎ 

newsfeed.  Questions work great as an engagement tool.  

Visitors to your wall do not want to see a play by play of hourly events at your 

office.  Instead, once-Řŀƛƭȅ Ǉƻǎǘǎ ƭƛƪŜ ά[h±9 ǘƘƛǎ ǎǇǊƛƴƎ ǿŜŀǘƘŜǊΗ {ǘƻǇ ōȅ ǘƘŜ 

waffle shop for a free sample of our new spam-flavored syrup, and bring the 

ƪƛŘǎΗέ ŀǊŜ ŦǊƛŜƴŘƭȅ ŀƴŘ ǎƻŎƛŀƭ ǿƛǘƘƻǳǘ ōŜƛƴƎ ŀ ōƭŀǘŀƴǘ ǎŀƭŜ ǇƻƛƴǘΦ  tƻǎǘƛƴƎ ƳƻǊŜ 

than once in a day is acceptable, but should be a special occasion occurrence, and 

ƻƴƭȅ ƛŦ ȅƻǳΩǊŜ ǳǇŘŀǘƛƴƎ ǿƛǘƘ ǎƻƳŜǘƘƛƴƎ ǾŀƭǳŀōƭŜΦ  Think about how others would 

like to be treated. 
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4: Moderate, Moderate, Moderate  
 

 

Once you become an internet sensation, other people will prey on your fan base 

ŦƻǊ ǘƘŜƛǊ ƻǿƴ ŜǾƛƭ ƻōƧŜŎǘƛǾŜǎΦ  {ǳǊŜΣ ƛǘΩǎ ŜȄŎƛǘƛƴƎ ǿƘŜƴ ǘƘŜǊŜ ƛǎ ŀ ŦƭǳǊǊȅ ƻŦ ŀŎǘƛǾƛǘȅ ƻƴ 

the wall of your fan page.  LǘΩǎ important, though to look for thinly veiled 

advertisements to OTHER business that will inevitably show up.  Encourage 

healthy discussion, and get involved. IƻǿŜǾŜǊΣ ōŜ ǉǳƛŎƪ ǘƻ ŎƭƛŎƪ άǊŜƳƻǾŜέ όŦƻǳƴŘ 

to the right of any post appearing on your wall) for any obvious spam, get-rich-

quick-schemes and unrelated or off color content that makes it way to your 

ōǳǎƛƴŜǎǎ ǇŀƎŜΦ  ¸ƻǳǊ Ŧŀƴǎ ŘƻƴΩǘ ǿŀƴǘ ǘƻ ǊŜŀŘ ǘƘƛǎ ǎǘǳŦŦΣ ŀƴŘ ȅƻǳ ƘŀǾŜ ŀ 

responsibility to keep things moderated and tasteful. 

 

5: Personal and Personality, +ÅÅÐ ÉÔ Ȱ2ÅÁÌȱ 
 

 

Because this is social media, discussioƴ ƛǎ ōƻǳƴŘ ǘƻ ǎǇǊƻǳǘ ǳǇ ŀƴŘ ƛǘΩǎ Ŝŀǎȅ ǘƻ ƎŜǘ 

involved.  You want your fan page to reflect the unique personality of your 

business, and you want personal involvement with your fan base.   

 

What you want to avoid, as with any form of media or advertisement, is to reflect 

ƻōƧŜŎǘƛǾŜǎ ǘƘŀǘ Ƴŀȅ ŀƭƛŜƴŀǘŜ ǎƻƳŜ ƻŦ ȅƻǳǊ ŦƻƭƭƻǿŜǊǎΦ  ²ƘƛƭŜ ƛǘΩǎ ǾŜǊȅ Ŝŀǎȅ ǘƻ ŎƭƛŎƪ 

that you ά[ƛƪŜέ ŀ ǇŀƎŜ ǎǳƎƎŜǎǘƛƴƎ ά!ƭƭ ǇŜƻǇƭŜ ǿƛǘƘ ǊŜŘ ƘŀƛǊ ǎƘƻǳƭŘ ōŜ ƛƳƳŜŘƛŀǘŜƭȅ 

ŘŜǇƻǊǘŜŘ ǘƻ !ǳǎǘǊŀƭƛŀƴ ǇǊƛǎƻƴǎέΣ ǊŜƳŜƳōŜǊ ǘƘŀǘ ǘƘƛǎ ǘƻƻ ǿƛƭƭ ǎƘƻǿ ǳǇ ƻƴ ȅƻǳǊ 

newsfeed making fans and potential followers aware of your sentiments.  

{ŜƭŜŎǘƛƴƎ ŎƻƭƻǊŦǳƭ ŀƴŘ Ŧǳƴƴȅ ǇŀƎŜǎ ǘƻ ά[ƛƪŜέ ƻǊ ŀŘŘ ƛǎ ŀ ƎǊŜŀǘ ǿŀȅ ǘƻ ǎƘƻǿ ǎǳǇǇƻǊǘ 

ŀƴŘ ŘǊŀǿ ŜǾŜƴ ƳƻǊŜ ŦŀƴǎΦ  .Ŝ ǎǳǊŜ ǘƻ ŎƘƻƻǎŜ ŎŀǊŜŦǳƭƭȅΦ  LŦ ƛǘ ƛǎƴΩǘ ǎƻƳŜǘƘƛƴƎ ȅƻǳΩŘ 

make reference tƻ ƛƴ ǘƘŜ ƭƻōōȅ ƻŦ ȅƻǳǊ ōǳǎƛƴŜǎǎΣ ȅƻǳ ǇǊƻōŀōƭȅ ŘƻƴΩǘ ǿŀƴǘ ǘƻ 

subscribe to it on Facebook either.  
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*http://www.facebook.com/michaeljackson 

 

Ȱ-Ù ×ÁÌÌ ÉÓ ÆÒÅÓÈ ÁÎÄ exciting;  I have fans, now 

×ÈÁÔȩȱ 
 

Believe it or not, there is a reward for all this hard work.  Once you get to 100 fans 

you earn the coveted Vanity URL.  A vanity URL is pretty important.  Before you 

select one, if you want to link people to your Facebook it will look something like 

this:  facebook.com/29374293742937429-19183764ksdfhn.  This is both 

ŎǳƳōŜǊǎƻƳŜ ŀƴŘ ǳƴŀǘǘǊŀŎǘƛǾŜ ƴƻǘ ǘƻ ƳŜƴǘƛƻƴ ƘŀǊŘ ǘƻ ǊŜƳŜƳōŜǊΦ  hƴŎŜ ȅƻǳΩǾŜ 

reached 100 fans, log into Facebook and type facebook.com/username into the 

browser bar.  This will redirect you to a page where you will be able to select a 

custom web address.  This will look great in the search engines too. Did you know 

that Google spiders all your content? LǘΩǎ ŦƻǊ ǘƘŜ ǿƻǊƭŘ ǘƻ ǎŜŜΧ 

 

Be VERY careful to get it right, you will not be able to change this later and 

ǎǘŀǊǘƛƴƎ ƻǾŜǊ ŀŦǘŜǊ ŀƭƭ ǿŜΩǾŜ ōŜŜƴ ǘƘǊƻǳƎƘ ǿƻǳƭŘ ōŜ ŀ ǎƘŀƳŜΦ  hƴŎŜ ŎƘƻǎŜƴΣ ȅƻǳǊ 

ǿŜō ŀŘŘǊŜǎǎ ǿƛƭƭ ƭƻƻƪ ǎƻƳŜǘƘƛƴƎ ƭƛƪŜ άŦŀŎŜōƻƻƪΦŎƻƳκWƻŜǎCŀƴǘŀǎǘƛŎ²ŀŦŦƭŜǎέΦ   ¢Ƙƛǎ 

is to the point and easy to include on business cards, newsletters and other forms 

of advertisement you may wish to use to build the Fan Page.   

Did you know? :  Michael Jackson 

has one of the most popular fan 

pages on Facebook, with over 11 

million fans!* 
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Ȱ) ÔÈÉÎË ) ÈÁÖÅ ÔÈÉÓ ÁÌÌ ÆÉÇÕÒÅÄ ÏÕÔȢȱ 
    

This sums up the basics and at least, gets your foot in the door with Facebook 

Business Marketing.   

There are a whole world of advanced techniques to fully customize your page and 

integrate various forms of social media to develop optimum following and 

exposure.   

You doƴΩǘ ǿŀƴǘ ǘƻ Ƴƛǎǎ ǘƘƛǎ ƴŜȄǘ ǇŀǊǘ ς Part 2. 

 

Need more technical solutions or questions?: http://www.jonrognerud.com  

 

  

http://www.jonrognerud.com/
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Part 2:   

Taking it to the next level with Advanced Facebook 

Tools 
 

bƻǿ ǘƘŀǘ WƻŜΩǎ ²ŀŦŦƭŜ {ƘŀŎƪ ƛǎ ŀƴ ƛƴǘŜǊƴŜǘ ƳŀǊƪŜǘƛƴƎ icon (!), we want to spruce 

things up a bit and make our page and yours an irresistible draw to the millions of 

users on Facebook.   

Before we launch into this next part, here are 5 Hot, HOT tips for creating a buzz 

worthy Fan Page. 

 

1.  Respond to all questions, messages and posts added to your fan page 

quickly, and within 24 hours. Accessibility is incredibly important and you 

owe it to your followers. 

 

2. Remember that this forum is a community designed to not only drive your 

business but to elicit insightful feedback on how to build a customer-friendly 

company. Listen to what your fans have to say and show them their 

suggestions and questions are valued. 

 

3. Speak in your own voice, not business speak.  Social media is about having a 

conversation.  Your fans want to hear from YOU (the person). 

 

4. Use interactive media to keep your fans engaged.  Post pictures, YouTube 

videos, Blog posts that might spark conversation and buzz. Controversy 

works too. 

 

5. Dedicate an employee specifically to manage the Facebook account, or set 

aside a regular block of your own time to dedicate to your fan page.  
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Consistency is critical.  If you commit to daily updates, you must maintain 

daily updates.  Less frequently is fine, but whatever you decide, keep at it! 

 

 

As ǿƛǘƘ ŀƴȅ ƻǘƘŜǊ ŦƻǊƳ ƻŦ ŎǳǎǘƻƳŜǊ ƛƴǘŜǊŀŎǘƛƻƴΣ ȅƻǳΩƭƭ ƭŜŀǊƴ ǿƘŀǘ ȅƻǳǊ Ŧŀƴǎ ǿŀƴǘΦ   

²ƛǘƘ CŀŎŜōƻƻƪΩǎ Ŧǳƭƭȅ ƛƴǘŜǊŀŎǘƛǾŜ ǇƭŀǘŦƻǊƳΣ ƛƴǘŜǊŀŎǘƛƻƴ ǿƛǘƘ ȅƻǳǊ Ŧŀƴ ōŀǎŜ ǿƛƭƭ 

provide priceless insight into what they expect from you.   

These tips are guidelines to help get you started.  Test your personal social media 

marketing plan by offering promotions, incentives and interactive experiences 

and see which methods net the most response and feedback.  

 

Ȱ/ËÁÙȟ )ȭÍ ÒÅÁÄÙ ÆÏÒ ÔÈÅ ÁÄÖÁÎÃÅÄ ÓÔÕÆÆȦȱ 
 

To use some of the more advanced features of Facebook, you must have a 

personal profile.  Now that you already have a fan page, this is pretty easy 

ǿƛǘƘƻǳǘ ƭƻǎƛƴƎ ŀƭƭ ǘƘŜ ƘŀǊŘ ǿƻǊƪ ȅƻǳΩǾŜ Ǉǳǘ ƛƴǘƻ ǘƘŜ Ŧŀƴ ǇŀƎŜΦ   

/ƭƛŎƪƛƴƎ ƻƴ άǇǊƻŦƛƭŜέ ƛƴ ǘƘŜ ǳǇǇŜǊ ǊƛƎƘǘ ƘŀƴŘ ŎƻǊƴŜǊ ƻŦ ǘƘŜ ǎŎǊŜŜƴ ǿƛƭƭ ǇǊƻƳǇǘ ȅƻǳ 

ǘƻ ŎǊŜŀǘŜ ŀ ǇŜǊǎƻƴŀƭ ǇǊƻŦƛƭŜΦ  ¸ƻǳ ŘƻƴΩǘ ƘŀǾŜ ǘƻ Ǝƻ ŀƴȅ ŦǳǊǘƘŜǊ ǿƛǘƘ ǘƘƛǎ ǇŀƎŜΣ ōǳǘ 

ƛŦ ȅƻǳΩŘ ƭƛƪŜ ǘƻΣ ŀŦǘŜǊ ǎŜǘǘƛƴƎ ǳǇ ǘƘŜ Ŧŀƴ ǇŀƎŜ ŀ ǇŜǊǎƻƴŀƭ ǇǊƻŦƛƭŜ ǿƛƭƭ ǎŜŜƳ Ŝŀǎȅ ƛƴ 

compŀǊƛǎƻƴΦ   Dƻ ŀƘŜŀŘ ŀƴŘ ŘŜǾŜƭƻǇ ȅƻǳǊ ǇŜǊǎƻƴŀƭ ǇǊƻŦƛƭŜ ŀǎ ƳǳŎƘ ŀǎ ȅƻǳΩŘ ƭƛƪŜΦ   

²ŜΩƭƭ ǿŀƛǘ ƘŜǊŜΦ 

Back already? Okay, great.  To navigate back to your fan page, click the 

άCŀŎŜōƻƻƪέ ƭƻƎƻ ƛƴ ǘƘŜ ǳǇǇŜǊ ƭŜŦǘ ƘŀƴŘ ŎƻǊƴŜǊΦ  ¸ƻǳΩƭƭ ǎŜŜ ŀ ŎƻƭǳƳƴ ƻƴ ǘƘŜ ƭŜŦǘ 

side of ǘƘŜ ǎŎǊŜŜƴ ǘƘŀǘ ƛƴŎƭǳŘŜǎ ŀ ƭƛƴƪ ǘƻ άCŀŎŜōƻƻƪ ŀŘǎ ŀƴŘ ǇŀƎŜǎέΦ  /ƭƛŎƪƛƴƎ ǘƘƛǎ 

ǿƛƭƭ ǘŀƪŜ ȅƻǳ ǘƻ ȅƻǳǊ Ŧŀƴ ǇŀƎŜ ŀƴŘ ōŀŎƪ ǘƻ ŦŀƳƛƭƛŀǊ ǘŜǊǊƛǘƻǊȅΦ   bƻǿ ǿŜΩǊŜ ǊŜŀŘȅ ǘƻ 

get started.   
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Some of this may sound highly technical, but thanks to the user-friendly Facebook 

interface, even the most advanced options are put to use fairly easily.  By 

arranging your tab index and box window your Facebook page can be a unique 

and unforgettable stop for friends and newcomers alike to frequent. 

 

 

Ȱ7ÈÁÔ ÄÏ ÙÏÕ ÍÅÁÎȟ ÔÁÂÓ ÁÎÄ ÂÏØÅÓȩȱ 
 

The next place to focus on customizing your fan page is the tab bar.  The tabs are 

what people see when they visit your pagŜΦ  ¢ƘŜ ǘŀōǎ ǎǘŀǊǘ ǿƛǘƘ ά²ŀƭƭέ ŀƴŘ 

ƛƴŎƭǳŘŜ άLƴŦƻέ άtƘƻǘƻǎέ ŜǘŎΦ  ¢ƻ ŎƘŀƴƎŜ ǘƘŜ ƻǊŘŜǊ ƻŦ ǘƘŜ ǘŀōǎ ƛǎ ǎƛƳǇƭŜΣ Ƨǳǎǘ ŎƭƛŎƪ 

ƻƴ ǘƘŜ ǘŀō ȅƻǳ ǿŀƴǘ ǘƻ ƳƻǾŜ ŀƴŘ ŘǊŀƎ ƛǘ ǘƻ ǘƘŜ Ǉƻǎƛǘƛƻƴ ȅƻǳΩŘ ƭƛƪŜΦ    

¸ƻǳ ŘŜŦƛƴƛǘŜƭȅ ǿŀƴǘ ǘƻ ƪŜŜǇ ά²ŀƭƭέ ŀƴŘ άLƴŦƻέ ŀŎŎŜǎǎƛōƭŜΣ ōǳǘ ǿƘŜǊe you go from 

there is up to the needs of your business. 

 

Apps
Interactive

Media
Success!
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Note: ¢ƘŜ ά.ŜŎƻƳŜ ŀ Cŀƴέ ƛǎ ƴƻǿ ά[ƛƪŜέ όŀōƻǾŜ ǇƛŎǘǳǊŜύ 

¢ƻ ŀŘŘ ŀ ǘŀō ƻŦŦŜǊŜŘ ōȅ CŀŎŜōƻƻƪΣ ŎƭƛŎƪ ǘƘŜ άҌέ ǎȅƳōƻƭ ŀƴŘ ŎƘƻƻǎŜ ǘƘŜ ƻƴŜ ȅƻǳΩŘ 

like.  These are limited to applications you use and features already included in 

the Facebook platform.  For custom tabs you have to use FBML Customization. 

(More about that later).   

TIP: If you run a company which hosts a lot of events, sales and promotions; 

featuring the events tab might be a good idea.   

 

LŦ ȅƻǳΩǊŜ ƘƻǇƛƴƎ ǘƻ ƎŜƴŜǊŀǘŜ ŀ ƭƻǘ ƻŦ ōǳȊȊ ŀƴŘ ŎƻƴǾŜǊǎŀǘƛƻƴ ǊŜƎŀǊŘƛƴƎ ȅƻǳǊ ƴŜǿŜǎǘ 

ǇǊƻŘǳŎǘ ƭƛƴŜΣ ǘƘŜ ά5ƛǎŎǳǎǎƛƻƴέ ǘŀō ǎƘƻuld be a frontrunner.  Though you can have 

multiple tabs, only a select few will be readily visible to those visiting your page.  

!ŘŘƛǘƛƻƴŀƭ ǘŀōǎ Ƴǳǎǘ ōŜ ŀŎŎŜǎǎŜŘ ōȅ ŎƭƛŎƪƛƴƎ ǘƘŜ ά>>έ ǘŀōΦ  LŦ ȅƻǳΩŘ ƭƛƪŜ ǘƻ ŘŜƭŜǘŜ ŀ 

tab, once you click it a small pencil icon will appear in the right corner of the tab.  

Clicking the pencil will give you the option to delete it. 

 

Another great way to make your page unique is to utilize the Box tab.  The Box 

tab is where all the great interactive media filtered in by your applications will 

inevitably end up.  Once you have a few applications, selecting the box tab will let 

ȅƻǳ ŎƘƻƻǎŜ ŦǊƻƳ ŎƻƴǘŜƴǘ ȅƻǳΩǾŜ ŀƭǊŜŀŘȅ ŀŘŘŜŘ ǘƻ ǘƘŜ Cŀƴ tŀƎŜ ŀƴŘ ŀƭƭƻǿ ȅƻǳ ǘƻ 

feature it on the left side of your profile in the same manner an advertisement 
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would be displayed.  That nifty You Tube video of your last holiday office party?  

Use the box tab to feature it prominently for all your fans to see.  

 

Ȱ7ÈÅÒÅ ÄÏ ) ÆÉÎÄ ÔÈÅÓÅ !ÐÐÌÉÃÁÔÉÏÎÓȩȱ 
 

¦ƴŘŜǊ ǘƘŜ ŜŘƛǘ ǇŀƎŜ ƻǇǘƛƻƴ ƛŦ ȅƻǳ ǎŎǊƻƭƭ Řƻǿƴ ŦŀǊ ŜƴƻǳƎƘΣ ȅƻǳΩƭƭ ŦƛƴŘ ŀƴ 

applications area.  With applications you can fully customize your Fan Page to 

feature all sorts of rich interactive media to engage your fans and build your 

following.  Facebook is kind enough to recommend a few apps to get started, but 

ǘƻ ŦƛƴŘ ǎǇŜŎƛŦƛŎ ƻƴŜǎ ȅƻǳ Ŏŀƴ ŎƭƛŎƪ ά.ǊƻǿǎŜ aƻǊŜέ ŀƴŘ Ǌǳƴ ǎŜŀǊŎƘŜǎΦ 

 

 

 

Ȱ3Ï ÍÁÎÙ ÁÐÐÌÉÃÁÔÉÏÎÓȦ 7ÈÉÃÈ ÏÎÅÓ ÁÒÅ ÔÈÅ ÂÅÓÔȩȱ 
 

CƛƴŘƛƴƎ ǘƘŜ ōŜǎǘ ŀǇǇƭƛŎŀǘƛƻƴ ŦƻǊ ȅƻǳǊ ōǳǎƛƴŜǎǎ ƛǎ ǎƻƳŜǘƘƛƴƎ ȅƻǳΩƭƭ ƘŀǾŜ ǘƻ ǎƻǊǘ 

ǘƘǊƻǳƎƘ ǿƛǘƘ ǘǊƛŀƭ ŀƴŘ ŜǊǊƻǊΦ  ²ŜΩǊŜ ƎƻƛƴƎ ǘƻ ǊŜŎƻƳƳŜƴŘ ŀ ŦŜǿ ǎǇŜŎƛŦƛŎ ǘȅǇŜǎ ǘƻ 

ƎŜǘ ȅƻǳǊ ǎǘŀǊǘŜŘ ǘƘƻǳƎƘΦ  ²ƛǘƘ ŀƴȅ ƻŦ ǘƘŜ ŀǇǇǎ ȅƻǳ ǿŀƴǘ ǘƻ ǘǊȅΣ Ƨǳǎǘ ŎƭƛŎƪ ά!ŘŘ ǘƻ 

tŀƎŜέ ǳƴŘŜǊƴŜŀǘƘ ǘƘŜ ŀǇǇΩǎ ǳǎŜǊ ǇƛŎǘǳǊŜ ŀƴŘ ǘƘŜƴ ƘŜŀŘ ƻǾŜǊ ǘƻ ȅƻǳǊ ŜŘƛǘ ǇŀƎŜ 

section to adjust the specific settings of the new app to suit your needs.  
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1. Find a good RSS Feeder.  ¢ƘŜ ƻƴŜ ǿŜΩǊŜ ǳǎƛƴƎ ƛǎ άwŜŀŘŜǊέΦ   ²ƛǘƘ ǘƘŜ w{{ ŦŜŜŘ 

app you can stream your company blog posts directly to your Facebook.  After 

ȅƻǳΩǾŜ ǎŜƭŜŎǘŜŘ ǘƘŜ w{{ CŜŜŘŜǊΣ ǊŜǘǳǊƴ to your fan page and click edit page to 

find the new app.  Click edit to add the specific RSS stream, such as your blog, 

you would like to integrate.  !ǘ WƻŜΩǎ ²ŀŦŦƭŜΣ ǿŜ ŘƻƴΩǘ ƘŀǾŜ ŀ Ŧǳƭƭȅ ŦǳƴŎǘƛƻƴŀƭ 

blog yet (There is only so much you can say about a waffle), so we stream 

/bbΩǎ ǘƻǇ ƘŜŀŘƭƛƴŜǎΦ  

 

 Almost all major news, technology and weather websites offer RSS feeds for 

streaming data.  Select one that meshes well with your fan page and add it for 

additional content.   Under application settings behind the ά!ŘǾŀƴŎŜŘέ ǘŀō 

there will be an option for the RSS Feeder to post brief updates on your fan 

ǇŀƎŜ ǿŀƭƭΦ όhǘƘŜǊǿƛǎŜ ǘƘŜ ŦŜŜŘǎ ǿƛƭƭ ƻƴƭȅ ǳǇŘŀǘŜ ǳƴŘŜǊ ǘƘŜ άbƻǘŜǎέ ǘŀōύΦ  ¢Ƙƛǎ 

is a good option to have clicked.  This will let your fan know that there is new 

content to read and will prompt them to visit your blog.   

 

2. Twitter updates.  This one is pretty self explanatory.  Get the Twitter app to 

ƳŜǊƎŜ ȅƻǳǊ ǘǿŜŜǘǎ ǿƛǘƘ ȅƻǳǊ CŀŎŜōƻƻƪ ǿŀƭƭΦ  LŦ ȅƻǳΩǊŜ ƴƻǘ ŀ ǘǿƛǘǘŜǊ-er this 

ƻƴŜ ŘƻŜǎƴΩǘ ŀǇǇƭȅΦ  LŦ ȅƻǳΩǊŜ ƴƻǘ ŀ Ŧǳƭƭȅ-dedicated Tweeter, you should still 

consider adding the twitter app.  The more rich media offered on the fan 

page, the more it will keep fans returning.  

 

 

3. Extended Info.  This highly rated application gives you the ability to add all 

sorts of additional information fields, videos and data to the fan page.  

Customize the data fields to provide more information about your business. 

Navigating this application is easy with everything outlined in a point and 

click tutorial.  The best part about this app is that changes will reflect not 

only in the extended info tab but on your info page for new visitors (and 

returning fans) to check out.  
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4. Posted Items Pro.  With this handy application you can update your profile 

with Youtube videos, music and images.  This works with the box tab and 

will display information on the left hand side of your page.  Fairly easy to 

navigate and update this application requires you to simply post a link to 

ǘƘŜ ƳŜŘƛŀ ȅƻǳΩŘ ƭƛƪŜ ƛƴǘŜƎǊŀǘŜŘ ŀƴŘ ǘƘŜƴ ŎƭƛŎƪ ǇǳōƭƛǎƘ ǘƻ ŘƛǎǇƭŀȅ ƛǘ ƻƴ ǘƘŜ 

fan page. 

 

 

These basics will get you started, but with Facebook being a constantly evolving 

ǇƭŀǘŦƻǊƳ ƛǘΩǎ ŀ ƎƻƻŘ ƛŘŜŀ ǘƻ ǇŜǊƛƻŘƛŎŀƭƭȅ ōǊƻǿǎŜ ŀƭƭ ǘƘŜ ŀǇǇƭƛŎŀǘƛƻƴǎ ŀƴŘ ǎŜŜ ǿƘŀǘ 

might make your fan page even more exciting.  Ideally these applications will 

ŀƭǿŀȅǎ Řƻ ǿƘŀǘ ǘƘŜȅΩǊŜ ǎǳǇǇƻǎŜŘ ǘƻΣ ǿƘŜƴ ǘƘŜȅΩǊŜ ǎǳǇǇƻǎŜŘ ǘƻΣ but as you know 

ǘŜŎƘƴƻƭƻƎȅ ƛǎƴΩǘ ǿƛǘƘƻǳǘ ǘƘŜ ƻŎŎŀǎƛƻƴŀƭ ƎƭƛǘŎƘΦ   

9ŀŎƘ ŀǇǇƭƛŎŀǘƛƻƴ Ƙŀǎ ƛǘǎ ƻǿƴ CŀŎŜōƻƻƪ Cŀƴ ǇŀƎŜ όbƻǿΣ ƛǎƴΩǘ THAT clever) with a 

ŘƛǎŎǳǎǎƛƻƴ ǘŀō ǿƘŜǊŜ ȅƻǳ Ŏŀƴ ǎƻƭƛŎƛǘ ƘŜƭǇ ŦǊƻƳ ƻǘƘŜǊ ǳǎŜǊǎ ƛŦ ǎƻƳŜǘƘƛƴƎ ƛǎƴΩǘ 

working properly.  Quite often known issues and fixes are also posted in these 

forums.  

 

 

 

 

 

 

http://www.facebook.com/press/info.php?statistics 

 

 

 

Interesting Fact: 

There are currently over 500,000 

available applications on the 

Facebook Platform.* 

http://www.facebook.com/press/info.php?statistics
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For the most interactive of all applications, the ultimate in Facebook 

customization, we now take you to Static FBML.  

 

Ȱ&"-, ÓÏÕÎÄÓ ÃÏmplicated Ȧ 7ÈÁÔ ÉÓ ÉÔȩȱ 
 

FBML stands for Facebook Markup Language.  It works using HTML and it gives us 

the ability to change the standard format of Facebook as well as do various tasks 

including creating a dashboard, embedding a flash video and customizing tabs on 

your page.  This platform gives you the ability to use regular HTML tags to create a 

greater level of flexibility.   

²ŜΩǊŜ ƎƻƛƴƎ ǘƻ ŎƻǾŜǊ ǘƘŜ ōŀǎƛŎǎΦ  ¸ƻǳ ŘƻƴΩǘ ƴŜŜŘ ŀ ŘŜƎǊŜŜ ƛƴ ŎƻƳǇǳǘŜǊ ǎŎƛŜƴŎŜΣ ƻǊ 

an in-depth understanding of HTML to make this work for your fan page. 

 

Unless you have the aforementioned in depth knowledge of HTML, the best way 

to utilize FBML is to get the Static FMBL application for your fan page.   You will 

ŦƛƴŘ {ǘŀǘƛŎ C.a[ ōȅ ǳƴŘŜǊ ά9Řƛǘ tŀƎŜέ ƛƴ ǘƘŜ ŀǇǇƭƛŎŀǘƛƻƴǎ ǎŜǘǘƛƴƎǎΦ  Lǘ ǎƘƻǳƭŘ ōŜ 

one of the oneǎ ǊŜŎƻƳƳŜƴŘŜŘΣ ȅŜǎ ƛǘΩǎ THAT ǇƻǇǳƭŀǊΣ ōǳǘ ƛŦ ƛǘ ƛǎƴΩǘ ȅƻǳ Ŏŀƴ ƭƻŎŀǘŜ 

ƛǘ ōȅ ŎƭƛŎƪƛƴƎ άōǊƻǿǎŜ ƳƻǊŜέ ŀƴŘ ŘƻƛƴƎ ŀ ǎŜŀǊŎƘ ŦƻǊ {ǘŀǘƛŎ C.a[Φ  hƴŎŜ ȅƻǳ ŦƛƴŘ 

the correct page, click the link under the Static FBML user picture to add the 

application to your fan page. 

 

Some knowledge of basic HTML is going to go a long way, but we can assist you 

with getting started.  This is where you can add custom tags to give your fan page 

a more unique appeal.  To add a new tag to your Facebook wall, view your page 

and click the άҌέ ƳŀǊƪ ƻƴ ȅƻǳǊ ǘŀō ōŀǊΦ  {ŜƭŜŎǘ άC.a[έΦ  ¢ƘŜƴ ǇǊƻŎŜŜŘ ǘƻ ǇŀƎŜ 

ǿƘŜǊŜ ȅƻǳ ŜŘƛǘ ȅƻǳǊ ǇŀƎŜΦ  LŦ ȅƻǳ ǎŎǊƻƭƭ Řƻǿƴ ŦŀǊ ŜƴƻǳƎƘΣ ȅƻǳΩƭƭ ǎŜŜ ǘƘŜ C.a[ ōƻȄ 

ŀƴŘ ōŜ ŀōƭŜ ǘƻ ŜŘƛǘ ǎǇŜŎƛŦƛŎ ǘŀō ŦǊƻƳ ǘƘƛǎ ŀǊŜŀΦ  ¸ƻǳΩƭƭ ŦƛƴŘ ƛǘ ƘŜǊŜΥ 
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Click edit to change the name to whŀǘŜǾŜǊ ȅƻǳΩŘ ƭƛƪŜ ǘƻ ǊŜŦƭŜŎǘ ƻƴ ȅƻǳǊ ǘŀō ōŀǊΦ  

Examples of what you might put here include Newsletter, Staff or Home.   In the 

large field provided below the name field you can add code to produce whatever 

ƛƴǘŜǊŀŎǘƛǾŜ ƳŜŘƛŀ ȅƻǳΩŘ ƭƛƪŜ ŦŜŀǘǳǊŜŘ ƻƴ ǘƘƛǎ ǘŀōΦ   

LŦ ȅƻǳ ƘŀǾŜ ŀƴ ƛŘŜŀ ƻŦ ǿƘŀǘ ȅƻǳΩŘ ƭƛƪŜ ǘƻ ŦŜŀǘǳǊŜ ƻƴ ǘƘƛǎ ǇŀƎŜΣ ǘƘŜǊŜ ŀǊŜ ǇƭŜƴǘȅ ƻŦ 

forums and discussion groups on Facebook and various other sites more than 

willing to provide free code to help you achieve the desired result, as well as in-

depth tutorials on how to write the code yourself.   

 



36 
 

There is virtually no limit to the types of media you can include on a custom FBML 

ǘŀōΦ  LŦ ȅƻǳ ŀƭǊŜŀŘȅ ƪƴƻǿ I¢a[Σ ȅƻǳΩǾŜ Ǝƻǘ ŀ ƘŜŀŘ ǎǘŀǊǘΦ   

There are plenty of fantastic videos available on You Tube that details the 

specifics of coding to integrate images, videos and opt-in newsletter sign ups.   

If you find that method to be too technical, the administrator of your company 

website should be able to provide you with the same basic homepage HTML for 

replication on the Facebook Fan Page. 

You can get more help on this here: http://www.jonrognerud.com  

 

Ȱ) ÔÈÉÎË )ȭÖÅ ÇÏÔ ÅÎÏÕÇÈ ÉÎÆÏÒÍÁÔÉÏÎ ÔÏ ËÅÅÐ ÍÅ 

ÂÕÓÙ ÆÏÒ Á×ÈÉÌÅȢȱ 
 

²ŜƭƭΣ ǿŜΩǾŜ ŎƻǾŜǊŜŘ ǘƘŜ ōŀǎƛŎǎ ŀƴŘ ǘƘŜ ƴƻǘ-so-basics. By now your fan page is off 

to a fantastic start.  Wait -- before ȅƻǳ ƎƻΧ  

There are still 5 HOT tips for Fan Page success ȅƻǳ ŘƻƴΩǘ ǿŀƴǘ ǘƻ ǎƪƛǇΦ 

 

1. Check out applications for creating polls and use the basic tutorial to set 

up prompts, appearing on your fan page, for your fans to give you direct 

feedback.  This is a fun, thinly veiled way to disguise a survey and receive 

invaluable insight! 

 

2. Adding a list of favorite sites (Click the link under the user picture of sites 

you browse) creates a revolving door to keep people streaming through 

your page.  Hopefully, other pages will return the kindness and add your 

page as a favorite! 

 

 

http://www.jonrognerud.com/
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3. tŜǊƛƻŘƛŎŀƭƭȅ ƛƴŎƭǳŘŜ ŀ ά/ŀƭƭ ǘƻ !Ŏǘƛƻƴέ ǇƻǎǘΣ ŀǎƪƛƴƎ ȅƻǳǊ Ŧŀƴ ōŀǎŜ ǘƻ Řƻ 

ǎƻƳŜǘƘƛƴƎ ǎǇŜŎƛŦƛŎΦ  ²ƘŜǘƘŜǊ ƛǘǎ ά/ƘŜŎƪ ƻǳǘ ǘƘŜǎŜ ǎŀƭŜ ƛǘŜƳǎέ ƻǊ ά±ƛǎƛǘ ǳǎ 

ǘƻŘŀȅ ŀƴŘ ǊŜŎŜƛǾŜ нл҈ ƻŦŦέΣ ƛǘ ŎǊŜŀǘŜǎ ŀ ǎŜƴǎŜ ƻŦ ǊŜǎǇƻƴǎƛōƛƭƛǘȅ ŀƳƻƴƎ 

your followers and will give you a response you can monitor to better 

gauge effectiveness. Ask an open-ended question too. 

 

 

4. Post thought provoking discussion topics under the discussion tab on your 

page to encourage interaction and get involved with your fan base. 

 

 

5. 5ƻƴΩǘ ōŜ ŀŦǊŀƛŘ ǘƻ ŎƘŀƴƎŜ ǘƘŜ ƭƻƻƪ ŀƴŘ ƭŀȅƻǳǘ ƻŦ ȅƻǳǊ ǇŀƎŜΣ ƛƴŎƭǳŘƛƴƎ 

updates to information and pictures.  Keeping the page fresh and exciting 

will remind your followers that they need to keep an eye on your business 

or risk missing out on something fantastic! Use Facebook Ads to drive 

more traffic to your fan page, and track statistics. 

 

 

Ȱ$ÉÄÎȭÔ ÙÏÕ ÐÒÏÍÉÓÅ ÍÅ Á ÔÉÐ ÆÏÒ &ÏÏÌ-Proof 

3ÕÃÃÅÓÓȩȱ 
 

 

¸ƻǳΩǊŜ ŀōǎƻƭǳǘŜƭȅ ǊƛƎƘǘΗ  ¢Ƙƛƴƪ ŀōƻǳǘ ǘƘŜ ǎƛǘŜǎ ȅƻǳ Ǿƛǎƛǘ ǿƘŜƴ ȅƻǳ ǎƛǘ Řƻǿƴ 

to enjoy a little time surfing the internet.  Are you looking for information?   

 

LŦ ȅƻǳΩǊŜ ǎƘƻǇǇƛƴƎΣ ǿƘŀǘ Řƻ ȅƻǳ ƘƻǇŜ ǘƻ ŦƛƴŘΚ  5ƻ ȅƻǳ ŜƴƧƻȅ ǎƛǘŜǎ ǘƘŀǘ ƳŀƪŜ 

you laugh?   

 

The number one tip for Facebook success is simply to take what you enjoy 

most on the internet and re-create it and engage on your Facebook page.   
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Build a virtual resource that inspires web-surfers to visit your page time and 

time again.   

 

 

Think about your target demographic, what appeals to them, and how you 

can perk their interest.  Add that to your fan page in the form of interactive 

media, news links, polls, studies and blog posts either from your own 

sources or external ones.  If your fan page offers an easy to access source of 

constantly updating information, visitors will return.  Package the resource 

draw of your website with a soft-sell of your product or services and this 

translates to revenue. Search in forums and blogs to find out what people 

are asking about within this interest group. 

 

 

For example, a small makeup boutique who regularly updates with fashion 

ŀǊǘƛŎƭŜǎ ŦǊƻƳ ǘƘŜ ǿƻǊƭŘΩǎ ƭŀǊƎŜǎǘ ƳŀƎŀȊƛƴŜǎ ƴƻǘ ƻƴƭȅ ǎŜǊǾŜǎ ǘƘŜƛǊ Ŧŀƴ ōŀǎŜ 

with regular content to read, but also has the ability to showcase products  

available for purchase that conveniently coincide with the topics being 

discussed.  A fashion savvy shopper will appreciate being kept abreast of 

the current topics and be more likely to list this site among her favorites.   

 

 

Why Facebook?  ȣȢ Why Not!  
 

 

¢ƘŜ ǎǘŀǘƛǎǘƛŎǎ ŀǊŜ ǎǘŀƎƎŜǊƛƴƎ ŀƴŘ ŎƻƴǘƛƴǳƛƴƎ ǘƻ ƎǊƻǿΦ   ¢ƻŘŀȅΩǎ ōǳǎƛƴŜǎǎ Ƙŀǎ 

to cash in on the free social media marketing techniques available or risk 

being phased out.  The basics can be as simple as thirty minutes of your 

time to create an immortal presence accessed by millions of would be 

customers.  By staying on top of the current trends, even the least internet-

savvy companies can create a powerful image.   
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Fun Facebook Facts: (at the time of print)  

 

Average user has 130 friends on the site  

Average user sends 8 friend requests per month  

Average user spends more than 55 minutes per day on Facebook  

Average user clicks the Like button on 9 pieces of content each 

month  

Average user writes 25 comments on Facebook content each 

month  

Average us er becomes a fan of 4 Pages each month  

Average user is invited to 3 events per month  

Average user is a member of 13 groups  

 

 

Get quality, targeted leads from the traffic: http://www.jonrognerud.com  

 

  

http://www.socialmediayeah.com/
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Useful  Resources and fun reading about Facebook  
 

http://en.wikipedia.org/wiki/Facebook  - Facebook history 

http://www.facebook.com/press/info.php?statistics ς Facebook Press Statistics 

http://blog.nielsen.com/nielsenwire/  - Nielsenwire Blog, Industry leader in 

marketing information 

http://mashable.com/  - Social Media News and Tips 

http://www.technewsworld.com/perl/section/social-networking/  Social Media 

Marketing News 

http://allfacebook.com ς an unofficial facebook resources library 

 

Find out more: http://www.jonrognerud.com  

 

 

 

  

http://en.wikipedia.org/wiki/Facebook
http://www.facebook.com/press/info.php?statistics
http://blog.nielsen.com/nielsenwire/
http://mashable.com/
http://www.technewsworld.com/perl/section/social-networking/
http://allfacebook.com/
http://www.jonrognerud.com/
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Glossary 
 

Administrative Panel-  ¢ƘŜ ǇƻǊǘƛƻƴ ƻŦ ŀ Cŀƴ tŀƎŜ ŀŎŎŜǎǎŜŘ ōȅ ŎƭƛŎƪƛƴƎ ά9Řƛǘ tŀƎŜέ 

which gives the user the ability to customize and change settings for the Fan Page.  

 

Apps- See Applications 

Applications- Optional software written to work with the Facebook Platform to 

help the user perform a particular task 

 

Boxes- Empty space on Fan Pages available for customization and collected under 

ǘƘŜ ά.ƻȄŜǎέ ǘŀō ƻƴ ǘƘŜ Cŀƴ tŀƎŜ 

 

Button- A user element which, when clicked, will cause an event to occur such as 

visiting another page or to save work 

 

Call to Action- a marketing message that directs visitors to act in some specific manner 

such as requesting a brochure. 

 

Crop- To reduce the size 

 

Discussion Page- A page built into the Facebook Platform for user generated 

discussion to take place 
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Drop down menu- a menu of options that appears below the item when the computer 

user clicks on it 

 

Facebook ς a global social networking website that is operated and privately owned by 

Facebook, Inc 

 

Facebook Ads- A paid service provided by Facebook Inc. to advertise a business 

fan page, to other Facebook users, at a pre-determined cost per click 

 

Fan- An enthusiastic supporter who demonstrates being a fan by following a 

specific Facebook page 

 

Fan Page-  A public profile that enables you to share your business and products 

with Facebook users. 

 

FBML-  An acronym for Facebook Markup Language.  It operates like HTML and 

allows a greater level of flexibility when formatting content on Facebook 

 

HTML- Hypertext Markup Language,  the standard language used for creating and 

publishing documents on the World Wide Web 

 

Facebook Insights- A statistics package that allows social ad users and pages users 

to see meaningful data which includes activity, fan demographics, ad 

performance and trends. 

 



43 
 

Interactive Media- Any form of media which allows for a two-way interaction 

or exchange of information. 

 

Live- In current use or ready for use 

 

Nielsenwire- A blog for the privately held global information and media company, 

The Nielson Company.  One of the leading suppliers of marketing information.  

 

Opt-In-  A method of subscribing to a mailing list that requires user's permission 
to receive information or advertisements. 

 

Personal Profile- A page dedicated to an individual rather than a business 

 

Profile Picture- The main picture associated with a profile or fan page 

 

RSS-  Really Simple Syndication 

 

RSS Feed- Provides summaries of web content in a simple format 

 

Social Networking- The practice by which internet users build relationships and 

bookmark important sites with like minded people. 

 

Spam- The abuse of electronic messaging systems; also canned meat 
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Static FBML- An application to simply the use of FBML 

 

Tabs- The name for a way to display information on websites. Website tabs 

resemble manila folder tabs - that part of the folder that sticks out so it can be 

labeled and seen. Clicking on the text of the tab shows you a different view in the 

same browser window. 

 

Toggle- To switch from one setting to another 

 

Twitter- A free social networking and micro-blogging service that enables its users 

to send and read messages known as tweets 

 

User Picture- The main picture associated with a profile or fan page 

 

Vanity URL- a URL or domain name, created to point to something to which it is 

related and indicated in the name of the URL. 

 

Viral- Information spread by "word of mouth" on the internet or by e-mail for 

humorous, political or marketing purposes 

 

Wall- The main page of interaction on Facebook where users and fans may post 

and exchange information  
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Widget- A portable piece of web-application or web application itself that can be 

installed and executed within any separate web page by an end user 

 

YouTube- A video sharing website on which users can upload and share 

videos. 

 

 

   

{ǘƛƭƭ ŎƘŀƭƭŜƴƎŜŘΣ ŀƴŘ ŘƻƴΩǘ ƪƴƻǿ ǿƘŀǘ ǘƻ ŘƻΚ: http://www.jonrognerud.com  

 

 

 

 

http://www.jonrognerud.com/

